


Populations 3.000.000.000 ( W 7.500.000.000)
40%

GDP 25  Tril US$ (W  85 Tril US$)
30%

Area 8 countries, 13.200.000km2 (W148.000.000)
9%

9% World Wine Consumption 

Per Capita Wine Consumption 0.9L ( W 3.5L)     





Market Share 2020

Japan 14%    N3
Korea  15%   N4
China   6.5% N4
Hong Kong 3 % N6
Taiwan 10% N3 
India 12% N3

Export in Value 2020

Japan 154 Mil Euro 
China 98 Mil  Euro
Hong Kong  22 Mil Euro
Korea 41 Mil  Euro
Taiwan 13 Mil  Euro
India 3 Mil Euro 

2019Vs2020

Japan -15%  (182 Mil)
Korea +30%  (33 Mil)
China -26%   ( 134 Mil)
Hong Kong  -10% (22 Mil)
Taiwan +15 % (15 Mil)

Italy VS Tot Imports

Italy 330Mil $
Tot Imp 4.5 Bil $

NE Asia Italy 7.5%
World Italy    22%



Market Opportuni=es and Threats 

• Market is growing

• Low pro capita 
consumption

• Wine is an aspirational 
products 

• Popularity of the Italian 
wines the world 

• Low market share of the 
Italian wines

• Popularity of the Made in 
Italy

• Market not stable

• Currency exchange

• No wine tradition in 
the diet 

• Protective policy 

• Very high mark up

• Specially in Great 
China no strong 
perception of the 
Italian wines




